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customers who haven't responded to
other communications, a mail follow-up.
My client said, ‘I knew it was the right
decision to go to THE FORUM, because |
would meet really great people like you.””
From Goldsmith’s standpoint, “That’s the
kind of company | might never get to see
otherwise. It's a challenge to meet with
marketers at major companies like this,
who usually work with the very biggest
agencies. THE FORUM lets me ‘play with
the big boys.”

At this year's FORUM, Goldsmith also met a
leading franchiser “who wanted to improve
communications with franchisees, and
make their mail more valuable. We've given
them a proposal which lets them go even
deeper, develops more opportunities for
them, revamps all their communications
with franchisees.” And, after meeting a
senior marketer at one of the world’s top
online dating services, Goldsmith is
developing a proposal to drive more
business at its separate gay dating site.

SPEED MEETINGS:

MORE OPPORTUNITIES, FASTER

In addition to THE FORUM's widely-praised
half-hour meetings, says Goldsmith,

“l found the [vé-minute ‘speed meetings’
to be extremely productive. In three cases,
| was able to develop those meetings into
half-hour appointments for the same
evening. One individual was already
putting together an RFP, and o [ered to
send it to me. In two other cases, they
didn’t have anything at the moment, but
asked me to call in July.”

“THE FORUM is hard, exhausting work,”
says Goldsmith, “but it's exhilarating.

The work starts weeks beforehand, as you
select the clients you want to meet with.
Then, once you [nd out who you'll be
meeting with, you must prepare for each
of those meetings. But all that preparation
pays o L]

“l used to go to trade shows; | still do one
or two. | speak at industry events. | do a lot
of networking and word-of-mouth
marketing. But I've found THE MARKETING
FORUM to be the most e [edtive way to
get face time with the high level marketer
| need to reach. What THE FORUM says
about its own event is true.”

THE MARKETING FORUM is the premier event connecting senior
marketing executives at leading U.S. companies with the
world’s leading suppliers of media, marketing, branding,
interactive and advertising services and products.

Senior marketing executives who meet stringent

quali [cation standards are invited to participate in a
strategic conference program tailored to address their
most urgent business challenges. They spend two days
and three nights networking with senior-level colleagues
in a luxurious, distraction-free environment.

These senior executives also meet one-on-one with the
suppliers of their choice, enabling them to access and
rapidly evaluate the [eld’s highest value solutions.

For more information on this exclusive FORUM
please contact DAVID HEIMLICH at 212.651.8767 or
dheimlich@richmondevents.com



